
The new DIY philosophy

The future of
buying for home and
kitchen retail
Technology has changed the way 
consumers purchase home improvements. 
There are now tools delivering better 
visualization of design ideas than ever 
before, available any time, on any device.
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Two types of customers drive the home improvements market – first-time buyers and homeowners. 
Both have overlapping requirements and motivations that retailers need to address.
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Global home 
improvement 
market to reach

$1,120bn

goods from brands that offer
personalized experiences.
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